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Executive Summary
Introductorily, tourism markteing and its special impacts and requirements are defined. An overview on idea
of the concept introduces the main body of this essay. Then, the local trends, the visitors pattern of demand
and the existing/potential market are investigated.
On this basis the idea is veryfied by a strategic positioning within the local competition. A final analysis of
the concepts strengths and opportunities, weakness and threats closes the diagnostical part of this essay.
Rusulting from this diagnosis the prognosis is developed. This prognostical part breaks down the further
illustrated strategy to concrete objectives and measures.
A critical view on the succes of the developed concept takes up the in the introduction mentioned special
requirements for tourism marketing and its complexity.

Introduction
The aim of this essay is to marketing a tourist attraction in Edinburgh. The popularity and the beauty of
Edinburgh very much helps to develop a benefiting marketing strategy. But beside that, what do one have to
take into account developing tourism marketing?
On one side we find similarities between “common product marketing” and tourism marketing. Both need to
put the customer/visitor at the heart of the corporation and provide a customized service (Kotler, P.; Bowen,
J. T.; Markens, J. C., 2005, p.:10). On the other side, the highly visibly difference between them is the nature
of the product. While the normal product is tangible, the city which should be promoted is much more
complex. The flair of a city consists of much more then its tangible things like its attractions, buildings,
gastronomity etc. Furthermore its intangible things as such as its people, atmosphere, its culture, service and
hospitality (Kolb, B. M., 2006, p.: 10) make the difference. Therefore city marketing should develop a
sensitivity for all its tangible and intangible things, in order to promote a beneficial and unique image which
attracts its potential visitors.
Especially If one want to develop a suitable, successful attaction in this city one has to be especially aware of
the (promoted) image of the city with all its tangible and intangible things. Furthermore, it also enables one
to utilize and combine the citys positive salient factors for promoting the city in general and the attraction
especially.
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From reader reviews:

Alyson Hardy:

This Tourism marketing: Concept for event-tourism in Edinburgh book is not really ordinary book, you have
it then the world is in your hands. The benefit you obtain by reading this book is information inside this
reserve incredible fresh, you will get info which is getting deeper you read a lot of information you will get.
This Tourism marketing: Concept for event-tourism in Edinburgh without we recognize teach the one who
studying it become critical in pondering and analyzing. Don't possibly be worry Tourism marketing: Concept
for event-tourism in Edinburgh can bring if you are and not make your tote space or bookshelves' turn into
full because you can have it within your lovely laptop even cellphone. This Tourism marketing: Concept for
event-tourism in Edinburgh having very good arrangement in word along with layout, so you will not
experience uninterested in reading.

Charles Settles:

Hey guys, do you desires to finds a new book to see? May be the book with the headline Tourism marketing:
Concept for event-tourism in Edinburgh suitable to you? Often the book was written by well known writer in
this era. The particular book untitled Tourism marketing: Concept for event-tourism in Edinburghis the one
of several books which everyone read now. That book was inspired a lot of people in the world. When you
read this book you will enter the new dimensions that you ever know prior to. The author explained their
plan in the simple way, therefore all of people can easily to understand the core of this e-book. This book
will give you a lot of information about this world now. In order to see the represented of the world on this
book.

Jennifer Howard:

The book untitled Tourism marketing: Concept for event-tourism in Edinburgh is the book that
recommended to you you just read. You can see the quality of the guide content that will be shown to
anyone. The language that article author use to explained their way of doing something is easily to
understand. The article author was did a lot of study when write the book, to ensure the information that they
share for your requirements is absolutely accurate. You also might get the e-book of Tourism marketing:
Concept for event-tourism in Edinburgh from the publisher to make you far more enjoy free time.

Edward Carter:

Reading a guide make you to get more knowledge from it. You can take knowledge and information from
the book. Book is published or printed or highlighted from each source which filled update of news. With
this modern era like right now, many ways to get information are available for you actually. From media
social including newspaper, magazines, science e-book, encyclopedia, reference book, story and comic. You
can add your knowledge by that book. Isn't it time to spend your spare time to spread out your book? Or just
trying to find the Tourism marketing: Concept for event-tourism in Edinburgh when you necessary it?
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