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McDonald's promises to use only beef, coffee, fish, chicken, and cooking oil obtained from sustainable
sources. Coca-Cola promises to achieve water neutrality. Unilever seeks to achieve 100 percent sustainable
agricultural sourcing by 2020. Walmart has pledged to become carbon neutral. Big-brand companies seem to
be making commitments that go beyond the usual "greenwashing" efforts undertaken largely for public-
relations purposes. In Eco-Business, Peter Dauvergne and Jane Lister examine this new corporate embrace of
sustainability, its actual accomplishments, and the consequences for the environment. For many leading-
brand companies, these corporate sustainability efforts go deep, reorienting central operations and extending
through global supply chains. Yet, as Dauvergne and Lister point out, these companies are doing this not for
the good of the planet but for their own profits and market share in a volatile, globalized economy. They are
using sustainability as a business tool. Dauvergne and Lister show that the eco-efficiencies achieved by big-
brand companies limit the potential for finding deeper solutions to pressing environmental problems and
reinforce runaway consumption. Eco-business promotes the sustainability of big business, not the
sustainability of life on Earth.
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From reader reviews:

David Busby:

Have you spare time for the day? What do you do when you have considerably more or little spare time?
Sure, you can choose the suitable activity to get spend your time. Any person spent their own spare time to
take a wander, shopping, or went to the particular Mall. How about open or even read a book entitled Eco-
Business: A Big-Brand Takeover of Sustainability (MIT Press)? Maybe it is to become best activity for you.
You recognize beside you can spend your time using your favorite's book, you can smarter than before. Do
you agree with it is opinion or you have other opinion?

Peter Robey:

Are you kind of active person, only have 10 or perhaps 15 minute in your moment to upgrading your mind
skill or thinking skill even analytical thinking? Then you are experiencing problem with the book as
compared to can satisfy your short period of time to read it because pretty much everything time you only
find reserve that need more time to be examine. Eco-Business: A Big-Brand Takeover of Sustainability (MIT
Press) can be your answer given it can be read by an individual who have those short time problems.

Carlton Little:

Many people spending their time period by playing outside with friends, fun activity with family or just
watching TV 24 hours a day. You can have new activity to enjoy your whole day by reading a book. Ugh,
you think reading a book can definitely hard because you have to use the book everywhere? It alright you
can have the e-book, delivering everywhere you want in your Smartphone. Like Eco-Business: A Big-Brand
Takeover of Sustainability (MIT Press) which is keeping the e-book version. So , try out this book? Let's
notice.

Nancy Thornton:

This Eco-Business: A Big-Brand Takeover of Sustainability (MIT Press) is completely new way for you who
has curiosity to look for some information as it relief your hunger of information. Getting deeper you in it
getting knowledge more you know or you who still having little bit of digest in reading this Eco-Business: A
Big-Brand Takeover of Sustainability (MIT Press) can be the light food for yourself because the information
inside this kind of book is easy to get through anyone. These books build itself in the form and that is
reachable by anyone, that's why I mean in the e-book contact form. People who think that in book form make
them feel drowsy even dizzy this reserve is the answer. So there is no in reading a e-book especially this one.
You can find actually looking for. It should be here for you. So , don't miss that! Just read this e-book kind
for your better life in addition to knowledge.
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